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Our Mission

YWhether you are educated and experienced in the home selling process, or a first time home seller, we will evaluate and consult
with you to ensure we fully understand — and meet — your expectations. Ye will walk you through the sales, negotiation and
contracts and disclosures processes to make sure you are informed, and more importantly, protected. We will not compromise our
professional or ethical responsibilities throughout this entire process. Knowledge is a key factor in a business with an ever changing
environment. Having agents working for you with knowledge of the business aids in a smoother process and better experience. Ye
take pride in the fact that we will always be willing to assist you in any way and make your real estate transaction as smooth as

possible from beginning to end.

Our Qualifications:

=30 Years Experience
m(G0ld Executive Club
sPlatinum Executive Club
=Executive Diamond Club

sTop 10% of Local Office

24 in Number of Units
Sold - Natiohwide in
Realty Executives - 2007

where the experts are™

n| ocal Real Estate Office — Located in Lone
Jack & Lea’s Summit

sResident of Lone Jack — Being familiar with
the area

sBeing Aware of Jackson County, Johnson
County & Cass County Regulations

s Working together as a team to assist YOU

Specialize in:

sFarms

nSmall & Large Acreage
= Rasidences

sVVacant Acreage

sNaw Construction
sRasale




Bringing Buyers to Your Home ou: perconal 25 point marketing pian

selling a house in today's real estate market requires more than just asignin the yvard and an ad in the newspaper. We use a broad-based marketingapproad designed to
expose your hame to the masimum number of qualified buyers and brokers, whi d may indude some or all of the fallowing items.

1. Fraluation of yourwanie, needs and highest prio oities 10. Place your home on the Fubliple Listmg Service (FILS) 1. Set up gemeral home inspection with you, managing
when selling yourhone. problen rerohotion if necessary
1L Place your home on ourpersonal sies —
2. I!Iaﬂl!‘hlgamlpmgmulhtmmamlﬂmr@eﬁne cambnandlaren.com 1% Atierd appraisal appoininent and answer any ques tions
Mardet Analyzie (CIMAY larenandr arohnurebuyercenisr.com for the appraiser
3. EBeview and sign all contrack and disclonures 1% Place your hone on BealiyFxe cudive s, comy, 20, Place call indo bvan officer ensuring s trength o fhuyer
EREALTOR comu#] meal ermie wehsiie in the nation ) and = o :
4,  Submit all coniraci, discosumes and docunends indo Trubia® {Znd largest veal extaie wehsilte n the nationh 21 Manage and commamicaie all pre-seiflement ar tividy via
office weeldy progress eporiz
13 Place your home on Google™7, GoogleBare™, Fllow®
£. Male suggpstions for presending and enhanring your Beal Estate. Vahoo. com and o r other search engines 22 Place a 50LD Sign on the Properiy
,- e 14 Advertice in e Honwes andfor othe homes
m T T COTEEUTET 23 Atend closing at tifle company and anewer any ques tone
6. Place sign, hrochure hox and msert color madeting nxagarines and wehsiies youmay have
flyers
15 Presend your home in our weeldy office netuwodsing 24, Mondior final fimding of huyer’s loan
T. Getan exira set of heye and place i lock hox at properiy TEeting
25. Follow-up consuba fion ensuring your ciations weme
8. Talepirtme(s)ofpmperty andupload o the Multiple 16, Submit buyer ofier i e st it st ol e
Listing Service (ILS), e met websiies & seah
engines 17. Represent and assict in negotiating purhase offbr and

egpective counder ofibrs
9, Orpder a preliminary tifle report and doounent the home
1= free of any legal encumbrances

Zarolyn and Karen

REALTY 3 £16-697-4000
EXECUTIVES

karenlux@realtye xecutives.com
carohymwilkinsonidrealtyexecutive.com
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ONLINE MARKETING PLAN

Almost 90% of consumers use the internet to search for
their home.

Reach the widest audience of potential buyers.

More buyers = better chance of finding one willing to meet
your terms, price and desired closing date.

Source: Mational fszociation of REALTORS®, Profile of Home Buyers and Sellers, 2010



WHERE BUYERS FOUND HOMES

37% of buyers found a home via the internet - Up from 8% in 2001

IGCIER)]  WHERE BUYER FOUND THE HOME THEY PURCHASED, 2001-2010

(Percentage Distribution)
r Y
2001 2003 2004 2005 2006 2007 2008 2009 2010
Real estate agent 48% A1% 38% 36% | 36% 34% 34% 36% _38%
Internet (8 ) n 15 24 24 29 32 36 ( 37 )
—_— | S ————
Yard sign/open house sign 15 16 16 15 15 14 15 12 1
Friend, relative or neighbor 8 7 1 7 a8 8 7 & (3]
Home builder or their agent 3 7 7 7 8 a8 Fi 5 4
Directly from sellers/Knew the sellers 4 4 5 2 3 3 2 2 2
Print newspaper advertisement 7 7 5 5 5 3 3 2 2
Home book or magazine 2 1 2 1 1 1 1 i *
Other 3 & 4 " ) "
* Less than 1 percent
\, 7

Source: Mational Aszociation of REALTORS®, Profile of Home Buyers and Sellers, 2010



Reaching Buyers Through The Internet and Other International Advertising

Wiith 57 % of homebuyers beginning their search for a home on the Internet, we include in our marketing strategy with a broad reach on the
worldwide web by using websites, search engines, portals, blogs, vitual communities and mare. Realty Executives supports us with additional and

powerful international advertising to create opportunities, attract potential home buyers and generate interest in your home. This combined
marketing strategy allows us to reach large netwoarks of home buyers, other real estate agents and industry profassionals.

The ultimate benefit to you — our client — is more exposure for your hame, making it easier far home buyers to take action on purchasing it.

Go gle" tru||a Entrepreneur.com C'\NNJ

real estate search
H The Daily Resource for Enlrepreneurs
HOME & l'_nM'L TELEW alL-

}  craigslist
msnY¥! ool
oo JRCTTUDE

— RiSMedia

m ( REALTOR.com , &

Gy [E Zil!p\:f.(:eom.

E)(%Erss | Experience the advantages of
working with us!
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TOTAL MONTHLY MINUTES SPENT ONLINE

MATIONWIDE COMPARISON, in millions)

REALTOR.COM® 229
ZILLOW.COM | n

Now the 2" largest real .. v |
estate site for 2011~ \ ¥ 4

HOMES,. LU

Yahoo! LS, Real Estate

ADL Real Estate

| focus on
LISTINGEOOK. COM REALTO R.cﬂm[E]
HOTPADS COM | - where more consumers

spend the most time

HOMEFINDER, COM

REALTYTRAC,COM

Minutes (Millions)

Source: comSare Media WMetrix, June 2010



SOCIAL NETWORKIN

| will use social networking as a non-intrusive way
to keep my network apprised of your listing




HOW WILL | SHOWCASE YOUR HOME
TO THE MOST BUYERS?

« Enable your home to rise to the top of the search
above all other homes by adding more photos

497 listings found Sort by [ Open House - -
Ln
(%

Like to see photos? Sort by number of photos

é 2243 Hollister S5t any Town, USA 00000

£279.500
Jed, 2 Bath | 1,7855qF

Open House on Sun, 1pm - dpm

imad Bobubrmna [oupdirresi]




HOW WILL | SHOWCASE YOUR HOME
TO THE MOST BUYERS?

MOBILE BUYER MARKETING PLAN
Euyers driving through the neighborhood can:

- Find your home, get directions and a map
- Connect with me inone "click” to get details and make an appointment

il Core T & 45 and

v 9
REALTOR.com

Hearby Homes for Salg

=' Wearty Open Houses

Sawed Lintingi

Recenily Yiewed

Buvers who already want this location find me through REALTOR com® mobile marketing.



HOW WILL | SHOWCASE YOUR HOME
TO THE MOST BUYERS?

» | will make your home stand out with a video or virtual tour

Over 173 million
Americans wafch
videos on the infemet
every month

Source:; comSare, lanuary 2010: Top

__ LIPS e B moloms i1l 113, Widen Froperties by Videm Yiewed.

uuuuu




ONLINE LISTING PERFORMANCE REPOR

Datailad Report

Kally Agont
Offica: (800} 5855555
Fas: {888} 555-3333
Mokue, (B88) S85.3325
5 HE)

G - MLS#; 1334587

Listing Price: 5278 500

Listing Foatures: Virtual Tour Fesuned Home
Quaest Roalty Address: 2243 Holisier, Ary Town USA
Ctlon (800) 5355555
Far: (&88) 5553333

curs reacry RO ® \/eekly tracking report shows
how many buyers are looking

Total Property Views for: 2243 Hollister, Any Town at your hD me
10000
BOOGD
E ED0CD
=
B
2 ao00d
200040
[ 1 L i
/1 513 530 BE 813
Wisak Ending
Waeakly Totils Monthly Totals
‘Wook Property Foatured Faatured Prapamy
Ending Viws: Tours Homes Totals | Month | CERE
BEMA2010 37 043 ] 3 653 73 gas | | Jun2010 151,828
DE/DE2010 45,760 [ 45152 Bo4z1 | | May 2010 248, 18
OS302010 4R S5 3 A5 4E3 B3 020 Total: loaTa
D010 48,453 4 M4.T18 53 BE2
Q362010 4,755 i 4,718 |49 4T3




FEATURED HOMES'

+ | can make your home the first one buyers see

* Triple the number of buyers who
see your home

» Exclusive position gets your home
seen before all others




Online Marketing Advantage

(49

Showcase Listing
Enhancements:
| will enhance your listings an
the top websites, including
REALTOR. com®, with the
features buyers want most

Featured Homes™:
Your horme will have
premium positianing an
the #1 real estate search
site, REALTOR. com®

Mobile Reach:
Your propery will appear on
the REALTOR. com® mohile
apps 5o mobile consurmers
can find your horme

Facebook Application:
I will display your property on
my social media sites such as
Facebook® and Twitter™




WE MARKET

We will put together a custom media plan to market your property to the right
audience. That program may include some or all of the following media:

Upgraded REALTOR.com (#1 site) including “Featured Homes”,
Premium Placement on Trulia {#2 site), RealtyExecutives com,

oogle & GoogleBase, Craigslist, Jllow &Yahoo

" Our personal websites:

" Color Flyers and a Visual Tour of your home plus Pocket Handout Cards

. — Cur exclusive full-color insert on the web and in print

"“Mewspaper Advertising” — Listings and displays In area newspapears

+ Highway 50 Cormdor & Lee's Summit dournal

and more... this is only a short snapshot.

[ W 816-697 4000
it c : i
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As EXECUTIVES,
We will position your home to get it SOLD.

We List

Az REALTORS® we will post your home on the Multiple Listing Service (MLS), making it available to thousands of
other REALTORS® in our city, state, across the country and around the world. We will alzo access all of the
REALTORS® in our office and in our surrounding areas, leveraging our sphare of influence.

We Market

It is important to give your home the most exposure possible. The key is to use multiple streams of influence using the
power of the MLS, word- of-mouth marketing, social spheres, onling and print marketing in addition to our local,
regional, national and global reach. ¥We will put together a custom marketing plan sowe target the right buyers for
your home. Our plan integrates traditional, proven methods with progressive modert methods all with one strategic
purpose — getting your home SOLD.

We Call, We Communicate, We Respond

Once we have listed your horme and created the maximum opportunity for exposure, emphasis turms to servicing
the interested buyers and their REALTORS®. Prospective home buyers and their REALTORS® can reach us or
Realty Executives through a wide variety of communication modes around the clock — mobile phone, voicemail,
answering service, office attendant, the internet and email — all enabling us to gquickly respond to interested paries.

=3




YWe Show

YWe are the best team to showcase all that your property has to offer because of our extensive conversations and
our independent research. We will coordinate all showings of your hame. And, during the showing process, we will
control the visit and make sure your home is presented in the best possible light.

We Verify

Clur goal i to sell your home in the quickest amount of time with the least amount of inconvenience to you,
Throughout the listing process it is our job to verify that your home is continuously being positioned well. From
marketing, adverizing and staging, to showings and researching the competition. And, when necessary, we
communicate with you to make the necessary modifications to ensure a seamless transaction.

We Represent & Negotiate

YWe have a responsibility to meet your needs to ensure the sale of your home. We will represent your best interests
when dealing with prospects and their REALTOR®™ so you can concentrate on other things. You can be as little, or
as much involved, as you desire. Once a purchase contract is submitted, we will negotiate on your behalfto assure
your satisfaction. Wve will partner with you throughout the entire process.

We Satisfy

It's our job to rmatket your home sothat it is best positioned to sell fast, and for fair-rmarket top dollar. Our goal is to
make this transition as stress-free as possible so that you can enjoy the experience of what lies ahe ad.




More Advantages

LISTING SYNDICATION

Google m G

- .
2 Zillow.com Your Property Website EREIOO!

o bty noven e | D8

* ,
KansasCity.com ~ Nout ba i
E=@@, . #-

SecondSpace LI St"l tweetlister

trulia

Meving.com ejcite ‘ Vast [HomeFnder

004 M Vm a@

HOMES a

AOL & msn¥

Bl ik

backpage.com, £

More Showings
CSS E;:Lrgfﬂﬂ aia Fasiaite
;Msrﬂpg More Efficient

13- 851 - SHOW | TEEW)
GREAT FOR ASSOCIATIONS, COMPANIES AND INDIWOLAL AGENTS!

CS55 assists you and your
REALTOR" in getting more
showings for your home,

By potentially inereasing
the number of showings, a
faster sale may result!

WER 3 Simple phone CAE, W caN Sred yous home inte - HQHIEI
Wrg T s rhists b

e T e\ anowiNGal)
-

MORE

-\;Howmﬁjy
- : . MORE

e s e oo \sHOWINGS! P,

e |
TR, Yoo Agent i Db 10 BECure JuUItker fesoack -~SH0'H|HG'3!.J
N0 MONe SeC0nd APPUNIWNTE. NEyENg In. . -
C53 nantes Ehowisgs for many offced inthe andl 4 =
I;maﬂrwd:fptrdlmmwmu:ul- “ FASTER ™
g for you, whaoh Soud ulmabely fesal N A X SAL l_l_l,.j

SHOWNGE O 3 of SUr ITNgE By ChEng ot Empie
e §13-451-000W (T468), Tois convenience
CRELIRIN

-:—- AN 35 GveT Ik MIETD 3ED 63N Echedule = } - n ™,

Schaduling Gwar 10 Milllsn Bhowings & Yo www Showings.com
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